ETag: "15a69ae5fc5580491d088846ec132592"
accept-encoding: identity
authorization: AWS wEnuXrqrUECRSr5A:REDACTED_BY_IA_S3
connection: close
content-length: 3506
content-md5: Faaa5fxVgEkdCIhG7BMlkg==
content-type: application/xml
date: Wed, 13 Feb 2013 09:22:45 GMT
expect: 100-Continue
host: s3.us.archive.org
user-agent: Boto/2.5.2 (linux2)
x-archive-ignore-preexisting-bucket: 1
x-archive-meta-article-type: research-article
x-archive-meta-collection: jstor_artprog
x-archive-meta-date: 1910-09-01
x-archive-meta-identifier: jstor-20560196
x-archive-meta-issn: 21512531
x-archive-meta-journalabbrv: artprog
x-archive-meta-journaltitle: Art and Progress
x-archive-meta-mediatype: texts
x-archive-meta-noindex: true
x-archive-meta-pagerange: 336-337
x-archive-meta-source: http://www.jstor.org/stable/10.2307/20560196
x-archive-meta-title: Legislation against Billboards
x-archive-meta-volume: 1
x-archive-meta01-external-identifier: urn:jstor-headid:10.2307/j50000511
x-archive-meta02-external-identifier: urn:jstor-articleid:10.2307/20560196
x-archive-meta03-external-identifier: urn:jstor-issueid:10.2307/i20560183
x-archive-meta04-external-identifier: urn:jstor-journalid:10.2307/j50000510
x-archive-queue-derive: 0
